WELCOME TO

“No spot on Earth is more than forty flying hours from your local airport.”
Let's bring the world together.
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NEW OR NOTHING

WHITEHAT MEDIA (WHM) is a new age broadcast company primarily focussed on tourism
and healthcare and intends to help service providers in client mining and expand their
footprints. With a dynamic leadership specialised in healthcare, tourism, print and
electronic media production, digital and social media expertise and last but not the least
business management, the mission of WHM is to become a decisive force and game-
changer in the strategic media promotion landscape.

For every unique project, the action plan generates from a clean whiteboard meant to
design a brand-new idea for creating a signature output. The sole objective of WHM for
every project is to strategise a plan that is out-of-the-box yet hits the bull’s eye.

Beyond tourism, thanks to our in-house industry expert with deep-stick knowledge in
healthcare industry, and related media activity experience, the target audience is
understood well by us. Our management team has not only produced over 1,000+
episodes of travel, medical and wellness related television programmes, but has also
conducted international level medical webinars involving global hospitals and top
doctors. In continuation, we have WHO-certified Covid-19 public health management
specialist who is also certified by the Quality Council of India on safety & hygiene. The
healthcare specilist in the management team who is also the recipient of full credits at
the Harvard Medical School on Covid-19 online live courses has first hand experience of
running the hospital day-to-day affairs with utmost critical problems and dealing with
doctors, patients, hospital staffs and all sorts of possible medical and its related
problems.
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EXCLUSIVE
SERVICES

The contents of the world are not just there for the knowing but have to be grasped with
suitable mental machinery. Whitehat Media assists brands in reputation management with
growth-driven performance, innovation, creativity and kickass technology using the right
machinery. Our experienced team has handled domestic and international clients with
equal finesse.

DIGITAL MARKETING

KEYWORDS : Social media marketing; Content marketing,; Search engine marketing; Social
media contests

Businesses of every shape and size can achieve powerful benefits through effective use of
digital marketing methods. The cost of digital marketing can be tailored to each specific
business, stripping many barriers from the entry of traditional methods. With so many
benefits available for just about any budget, it makes sense to partner with us and see the
change in your business.

CREATIVE OUTPUT

KEYWORDS: Logo design, Social media posts; Newsletters;, Emailers; Books;
Magazines; Brochures; Letterheads; Business Cards; Websites; Banners; Posters; Live
posters; GIFs; Presentations; Style manual et. al.

Thomas John Watson Jr. was an American businessman, political figure, Army Air Forces
pilot, and philanthropist, 2" company president of IBM, the 16th United States
Ambassador to the Soviet Union. He received the Presidential Medal of Freedom by
Lyndon B. Johnson in 1964. Fortune called him "the greatest capitalist in history" and Time
listed him as one of the "100 most influential people of the 20t century".

We didn't, but he said:

"Good design is good business."

We only follow the principle for our clients.
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EXCLUSIVE
SERVICES

CONTENT CREATION
KEYWORDS: Articles; Social media text; Press Release; Website content; Blog; Catchline;
Nomenclature

Put yourself in a receptive frame of mind [a bottle of Scotch helps] and draw or write
something without consciously thinking. That’s much more difficult than it seems. The hope
is that the resulting scrawl or wordage produces an unpredictable image to develop into
something new and original (Alan Fletcher). But does Automatism work? We all know what
light is; but it is not easy to tell what light is (Dr. Johnson). Words are so irrevocably stamped
into our psyche, they mislead us into thinking that what they are and what they symbolise,
are one and the same. We know the word dog doesn’t bite, but can be momentarily baffled
when asked where our lap went when we stand up, or our fist when we open our hand.
Words are labels attached to ideas. Writing is the geometry of the soul (Plato). And as Don
Marquis suggested, an idea is not responsible for people who believe in it.

So bring on your ideas, and we will put them into words that exactly mean what you choose
it to mean... neither more nor less.

AUDIO PROJECTS

KEYWORDS: Voice-over; Original score; Radio; Jingle; Narration; Background score; Vocals;
Arrangement

It is almost impossible to define music. However, most describe it as significant
arrangement of sounds. Sound travels slower through air than by water. But it travels faster
through music to the hearts of the listeners. Audio plays a vital role to enhance the
experience of any visual. It places you right at the center of the action. Or, it may throw you
out of the game. The thin line is between applying the right frequency to the right occasion.
Funny, we have a music room in our office with more than 25 instruments from around

the world including a grand piano.

VISUAL PROJECTS
KEYWORDS: Video post; Documentary; Film; Edit; DI; Colour; Corporate Film;
Advertisement; DIY video; Training video; Medical video; Interview; Television

Our objective is to bring your vision into the frames and give form to your ideas which
you can showcase to everyone. After all, what we see is what we believe.
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I N FLU E N CE R In 2022, we did a power influencer fam trip campaign
for Amazing Thailand with a twist and it was a huge
CAM PAI G N S success in terms of quantity as well as quality. The first

credit goes to the creation of the itinerary that

justified the campaign for the award-winning content
creators. The participating winners are skilled and truly

TH D active with their established blog audiences, excellent

) visibility through their Facebook, Instagram, Twitter

e ar?d YouTube.handIes, and were Iet?l by a journalist

CLNEW with a strong influence on the travel industry of South

Asia at large. The first look of Amazing New Chapters

% through the lens of these powerful influencers not

ﬁom 2022 only created a super buzz among the foIIowerslbgt
e G also among many other tourism boards that this is

how it should be done.

During the lockdown period, these top
content creators came out as winners of two wider
contests - #ThrowBackThailand2020 and
#BlogYourThailand2021. But the magic begins here,
how a winners' free trip could be turned into another
successful campaign just with the right strategy and

bub <l motivated leadership.

. The awareness number much above and beyond the
set target and objective, proves the point. The
numbers on official handles alone fulfilled the target
and especially the huge engagement number was
more than double of the target set for this project. We
didn’t want to put any pressure on numbers on the
travelling influencers as this was a trip won by them
after an already given performance, however, they
showed outstanding results. There was a clear
understanding from our side that it was our
responsibility to advise and assist Amazing Thailand
about the best content producers from a very neutral
perspective. Hence the total reach and engagement
numbers have given a blockbuster performance in
terms of numbers. A special video was made out of

— le (LR e “ i , this trip.

Lt

WHITEHAT MEDIA PVT. LTD.
wwwawhitehatmedia.net
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INFLUENCER
CAMPAIGNS

Campaign
Name

Format

Activity
Platforms

Overall
Awareness
Target

Overall
Engagement
Target

Press Release

Reach

Engagement

#AmazingNewChapters

Social media activity based on
bloggers fam trip

Official Facebook, Instagram
and Twitter page; all media
platforms of the participating
bloggers including the main
blogs and social media and all
PR coverage

500,000 combined

- All social media handles
- All blogs / vlogs

- PR coverage visibility)

25,000 combined
- All social media handles
- All blogs / vlogs

1 (Closing)

Overall Reach
Overall Engagement

Only Amazing Thailand Reach

Only Amazing Thailand Engagement

2,95,035

5,511
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2,98,231
5,66,220

58,202
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BLOGGING / VLOGGING
CONTESTS

ua Anp HBLOGYOURTHAILAND
THE ULTIMATE CHALLENGE

- 2021

In 2021, we did a pure and hardcore blogging
contest. The idea was to filter top-quality travel
writers in India and see in this digital age of short
funny videos and reels, how their serious
writings on travel work, among their audiences.
It was a surprising experience to find 300+ Indian
bloggers submitting their running blogs and full-
fledged new articles. There was a clear
announcement that no old content will be
accepted and the authors will have to express
the current post-pandemic travel in a futuristic
way and the results came out in a fantastic way.
The assessment team had to go over and over
again to pick the finalists and the winners based
on quality.

Only those who have independent blogs were moved to the next level for consideration. Only official
handles completed the total awareness much beyond the target. The contents of the contest reached a
huge number of people across India, South Asia and beyond as almost all the top bloggers have
longstanding independent websites of their own with very good traffic clubbed with their social media
reach spread across the world. It was also very surprising to find out that majority of the serious and
leading bloggers in the travel community put in their heart and soul to write travel pieces, especially
long-format articles. This contest, as rightly captioned was an ultimate challenge to bloggers to come
forward and participate in a challenge to show all tourism boards what they can do with their digital
influence. The shortlist also gives us the very best of the top cut who should be considered for any
influencing activity in the future as their merits have been tested. Not only their content skill is seen and
verified, but their organic engagements were also noticed and analysed to understand who is stronger
for which purpose and how each one can help in real-time in the future. The greatest advantage of any
such campaign is the indirect leverage that a tourism board gets through these bloggers who build a
beautiful and positive image of the destination with lots of first-hand information which are very
dynamic to the B2C audience.
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BLOGGING / YLOGGING
CONTESTS
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Ay = %@?gf;%sp{ié} ACTIVITY NAME #BLOGYOURTHAILAND

oo/ P e y

SES0SS we _ﬁoﬂ THE ULTIMATE CHALLENGE

~ - THEME Rediscover | Relax | Rejuvenate

Revive | Rejoice | Reboot

G Vee T gt TARGET 100 REGISTRATIONS
SR | Srenatin® 25,00,000
TEmmediEY 2 A g™y, kel

ol s e s 2 ENGAGEMENTTARGET 15,000 — 20,000

Total Registrations: 310

Total Awareness: +50,00,000

gty o Total Visible Reach: 32,80,690

© Minimum Estimated Top-100 Blog
Website Traffic: +10,00,000

Total Visible Engagement: 18,847
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SOCIAL MEDIA
VIDEO CONTESTS

amazing

THAILAND HTHROWBACKTHAILAND
(- 2020

N amazing

TH*IL*ND

A

ANNIVERSARY
1960-2020

When the lockdown started in 2020, after the immediate jolt, the Tourism Authority of Thailand
decided to keep the Indian bloggers and influencers engaged and launched a #ThrowBackThailand
contest allowing them to exhibit their talent with a short video published on their social media handles.
The objective was to make creative video content from their past trips to Thailand and gather
maximum interactions and engagements. The cool competition cheered up the mood and brought a lot
of positivity with 150+ video entries. The grand winners were given great prizes along with a promise
to travel to Thailand when the borders will open. All the winners have travelled already as per the
promise.
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SOCIAL MEDIA
VIDEO CONTESTS

Total Awareness:
@ 24,000,000+
Total Reach: 23,887,91
Total Participants: 157

s  #THROWBACKTHAILAND

TOURISM AUTHORITY OF THAILAND
LAUNCHES A CONTEST FOR

INDIAN BLOGGERS AND
INFLUENCERS!

#THROWBACKTHAILAND

GONTEST CLOSES

AT MIDNIGHT TODAY!

L 4

Since this contest was a video contest, other than
professional and amateur vloggers, many bloggers
creatively made clean videos with images and music to
participate in the contest.

For every such campaign, a detailed action plan,
specially designed creatives, running the campaign in
real time, social media management and submission of
a thorough report with statistics and screenshots
complete the project.
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PHYGITAL BRANDING WITH
KOLKATA’S DURGA PUJA

#CONTESTALERT
#CONTESTALERT

Post your best Durga Puja picture %
with hashtags and check-in's, the
best entry wins interesting

rewards!

#SonarBanglaSonarPujo2019
#BangladeshTourismBeardindia

Deshapriya Park & < - < "
Kelkata, India % . . = ¥ POST YOUR BEST DURGA PUJA PICTURE !lﬂr

uﬂmw‘&nu

Much before Kolkata’s Durga Puja got the UNESCO tag, we started working with a few tourism boards
who understood the magnanimous nature of its B2C captivity. In 2019, just before the pandemic,
Bangladesh Tourism Board did a 5-day long (phygital) physical and digital campaign during Durga Puja at
the biggest public area of Kolkata. The campaign was supervised under the Deputy High Commission of
Bangladesh in Kolkata and the Deputy High Commissioner himself was present to see the unbelievable
crowd at the Bangladesh selfie booth inside the biggest Durga Puja pandal (structure) of Kolkata —
Deshapriya Park which received 30,000,00 (3 million) people in 5 days. Facebook live broadcast, quiz,
prizes, live interaction with the audience all ran for 24x7 - as the night grew, the crowd grew thicker.
After the pandemic, many tourism boards have asked for similar brand collaboration activities for 2023
Durga Puja.

Chalo Bangladesh is ! feeling festive in Deshapriya Park.
%3;-' 5 October 2019 - &

#Mahashashthi #5onarBanglaSonarPujo2019
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Chalo Bangladesh is in Deshapriya Park.
October 2019- @

mi Grand Wishes from #Bang We are proud to celebrate

in association with #Deshapri n Kolkata... Visit
ulBangladeshSelfieStand inside the parkand enter the competition...Be a part of our
hat #so nglascnarPujo2019 #BangladeshTourismBoardindi angladesh
Deshapriya Park Durgotsab

Chalo Bangladesh iz in Deshapriya Park.
8 October 2019 @

#ShubhogBijoya As Goddess Durga prepares to leave, we wish all Shubho Bijoya and Happy
Dussera from Bangladesh Tourism Board..  Thank you very much for showing so much of live
suppert to this maiden initiative, We hope to continue cur efforts in bringing Bangladesh and
India together through tourism promotion and cooperation. Send us your opinion to our email
address ava\\able on this pag Stay with us for more updates..,

Boal anglacdesh #Beauti... See more

PHYGITAL BRANDING WITH
KOLKATA’S DURGA PUJA

Chalo Bangladesh is | celebrating Durga Puja in Deshapriya Park.
7 Octot a.a

#Mahanabami Bangladesh Deputy High Commissioner in Kolkata Toufique Hasan visits
Bangladesh Tourism Board Selfie Stand which is now a major attraction point inside Desha|
Park Durgotsab..the #SefieStand is hit by millions of people 24x7 for the last 5 days with pandal-
hopping public who love Bangla, Bengal and Bangladesh.. People are coming and expressing their
nterest, their connection a Puja Grand Wishes from

# JeshTourisme: Ifi

2

dindia #BengaliFest
hCommissionOfBangladeshinNewDelhi
Outbound

. Chalo Bangladesh is & feeling wonderful in Deshapriya Park.
¥ ©6October 2019- @

zhashtami People in New colourful dress hopping pandal visiting the 'must-see’ Deshapriya

Park Durgotsab and entering the Bangladesh Tourism Bo ndia Selfie Zone to click a memory..

Warm \mshﬂs from Bangladesh Tourism Beard, India #: nd at Deshapriya Park Durgotsab
i nDhaka

020 #culturalbond
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NEW MARKETS.
NEW LANGUAGES

Thailand decided
to open digital
communication
channels to its
another important

market in
Bangladesh and
w4i“w  Amazing Thailand gave us the
- . Bangladesh responsibility to
@amazingthailand.bd - # 5 (3 reviews) - create the entire

S ‘ # Edit Message Now
Tourist information centre 9

strategy from

Home Reviews Videos Photos More = Q e | w ScratCh'

Since then, we have been building a 360-degree network with the B2B and B2C audience through
round-the-year activities, social media engagements, WhatsApp group communications, regular
webinars, roadshows, hotel and new tourism product information, virtual fairs, specialist
programmes, cultural and festive wishes - all keeping their main emotion Bengali language at the
helm. We create everything for TAT in Bengali and communicate with them in real time. The affluent
Bangladeshi market is showing excellent results since digital communication started. With a steady
annual objective, the social media is organically growing and giving excellent ROI with the correct
impact. Noticing the activity, other countries have contacted for the similar project, but we will do
something different and unique for them as our company believes in New Or Nothing.

amazing
THAILAND

www.tauismihalland.org o www.tourismihailand,arg
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VIRTUAL FAIRS
IN NEW LANGUAGES

_amaz|
NEW
chA>TERS

TOURI

» THAILAND
SPECIALIST

TOPICS

THNLYAD BEOPEAME
W JPINTE EY RITRL THA 7. DHKD
TSI 0 T d e 1

s 3 . o Pl . s i, gLl 3

- o

Participants (122)

aa rariha anjum ¥ 03

+s00600006800
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NICHE TOPICS,
DEEP FOCUS

THAILAND MEDICAL &

WELNESS TOURISM
VIRTUAL FAIR

Webinar

Session I: March 14, 2021

10.30 am

(Bangladesh Standard Time)

KRAICHOK VACHIRACHAI
]

S
p
E
A
K
E
R
S

Keep yourself up-to-date on the latest offerings of Medical &
Wellness Tourism in Thailand by participating in the knowledge AN AW K(‘;’"' YONG'“LT Dl S AR S
sharing webinars and online activities and win exciting gifts

Social Media

Thailand Medical & Wellness

Teurism Virtual Eafr
March 14-18, 2021

keep yourself up-to-date on the latest offerings of medical &
wellness tourism in thailand by participating in the knowledge
sharing webinars and online activities and win exciting gifts

WEBINAR I: MARCH 14,2021 |  WEBINAR II: MARCH 16, 2021
10:30 AM cavcussesnmsmuss visnsy 10:30 AM cucussssnstsmans o e

amazing

wito 63 THAI

THAILAND MEDICAL &

WELLNESS TOURISM
VIRTUAL FAIR
Webinar

Session Il: March 16, 2021

10.30 am : 2. A

(Bangladesh Standard Time)

“vOmXrmouw

Keep yourself up-to-date on the latest offerings of Medical &
Wellness Tourism in Thailand by participating in the knowledge
sharing webinars and online activities and win exciting gifts

Social Media

DR. NIRMAL
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WEBINARS FOR
BOTHWAY NETWORKING

—AMAZING—
NEW
CLiADTERS

Tourism Authority of Thailand, India

invites you to a webinar on

THAILAND TRAVEL lIP[IATE

TOURISM AUTHORITY
OF THAILAND, INDIA

INVITES
TRAVEL TRADE PARTNERS -
T JOIN THE WEBINAR .]:ﬁkfﬂ-g;a ]
“THAILAND REOPENING" LU LI

oW
OCTOBER 21, 2021 =

THURSDAY 16:00 (IST)

| Mr. Vachirachai Sirisumpan
| Director, TAT, New Delhi

TIME DATE

1500 hrs 31 January, z
India 2002 e on Thailand Reapening

atlnn Update

REGISTRATION LINK
https://thailandfirstvisit.com/thailand reopening/
#THAILANDREOPENING

REGISTER NOW

We also moderate the sessions
in a bi-lingual way switching and
bridging English and Bengali. In
English only webinars, we co-
moderate, manage and run the
webinars from announcement
through registration to report,
and live interact with the
audience.
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NEW AGE MULTILINGUAL

o0eDO0

a

W%ﬂw

PHUKET SANDBOX

0000 rnooo

We have been exclusively assigned to reproduce the main official campaign videos of Tourism
Authority of Thailand in Bengali language for the large Bengali speaking audience worldwide.
After the reproduction, the video goes to TAT headquarter for approval and then gets circulated.
The videos are used widely for social media promotions and by the B2B agents having Bengali
clients and while addressing the Bengali speaking audience during the webinars and roadshows.

obeDOG0

s
SR DICEI MRGAIT

KRABI REOPENING

a

OO0
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LATEST OFFERS,
TOP NOTCH VIDEOS

i Find your Zen amidst the beauty of < On the occasion of the second ' Dive into a journey to Splendid Sri
Bhutan with Hermes Voyages.... anniversary of the cruise line, Jurge... Lanka with Hermes Voyages! L«...
18 weeks ago - 7.4K NS 18 weeks ago-112 1 906 S

o Priyam Biswas, “[<T® 9¥ and 6 other 0 Priyam Bi

Discover an exquisite journey with Embrace the spirit of Durga Puja with a  There's nothing more rewarding than
Hermes Vovages through the heart of... dash of adventure! @ - Join us on a... seeing a #happytraveler of...

“= TravelBullz.com

Videos

PRESENT

I's & pABkE geSWISTt

elbullz.com
1:.01
Explore the cultural wonders from Exclusive Launch TravelBullz & Indulge in a lavish journey with
Chiang Mai to Bangkok with... Tourism Authority of Thailand... TravelBullz, where opulence meets...

views a week ago- 28

o Trishna Roy, Sha

6 weeks ago - 35 views

rand 1 other

trevelbullz
SN
—— OF THAILAND —
Experience Opulence in the Heart of On popular demand TravelBullz & Indulge in a lavish journey with
Patong! Avail an exclusive deal at... Tourism Authority of Thailand... TravelBullz, where opulence meets...
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MODERN CLIENTS,
GLOBAL DESIGNS

e
-

53]

e
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MODERN CLIENTS,
GLOBAL DESIGNS

We customise websites and build those where we can contribute significantly.

tr‘AVe | b U | | Z Home  Luxury Escapes  Thailand f X
destination management company

alp

THE ASIAN FOOTPRINTS

. GARDENS IN THE
" DESERT SAND

‘i3 "Affordable Responsible Luxury” and
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MODERN CLIENTS,
GLOBAL DESIGNS

Yaotree

Elevating connections, crafting memories:

Your ultimate expedition partner for group and
MICE travel.

bl GET AN ESTIMATE

Mnwm

A LITTLE ABOUT US o
a8 Q serd G 2L PECEO . HS A N eaw

ess to a &_rld’of"‘" '

obponTUNltr.aes
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MODERN CLIENTS,
GLOBAL DESIGNS

-

—
@ Hospitallty

DELIVERING ::',ESULTS

HAVE A MINUTE. ~ HAVE 5 MINUTES

New Offerings Happy Travelers

Hermes Voyages is a distinquished sports and
travel lifestyle company dedicated to
transforming the landscape of leisure and
corporate travel. By cultivating fascinating
partnerships across the globe, the company
provides its clients with an unquestionably
remarkable and unforgettable worldwide travel
experience. The essence of “living the dream” is
at the heart of their mission, making
extraordinary travel adventures and the creation
of enduring memories a reality for all. Embark
on a journey that transcends ordinary travel, and
truly start living the dream.
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MODERN CLIENTS,
GLOBAL DESIGNS
liir«’veIBound Home About Touism Hospitslty Cruse Avistion Gresn Others Contact f

qund/\, About  Services  Contact

SPARE A MOMENT

BrandCare GLOBAL
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MODERN CLIENTS,
GLOBAL DESIGNS

H Y s Home  About  LuxuryCaravans — Femies&Yachls  Camping&Glamping  PassionTrals  Blesure & Beyond  Contact
N N

Amazing Thailand Bangladesh

amazing

- @amazingthailandbangladesh - 1.08K subscribers - 186 videos
THAILAND
\ This is the official YouTube channel of the Tourism Authority of Thailand (TAT) in Banglade.. >
Customise channel Manage videos

Home Videos Shorts Community

= 5 5 E ‘Amazing Thailand Culinary City
Amazing Thailand Culinary City.

1,602 views + 8 months ago

- f':
L - . = =
M i | A0S TR sTEW o s R et
: amazing :

HH8 ST T T SAGH GRS UIETG TR =
21 ] AE ARG T A Formeie wefwss s
12 SIS - 1 R[S Sremt weew

T MY OFACAE G0 DEan J93 T T AHN $7

i

0:02/1:51

We customise websites and build those where we can contribute significantly.
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ESSENCE OF CURATED TRAVEL

We customise websites and build those where we can contribute significantly.
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CONTENTS
BEYOND TOURISM

With our inhouse expertise on healthcare other than tourism, we build state-of-the-art
websites and maintain them on behalf of the clients.
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"Protect Kidney” is an initiative spearheaded by renowned
Nephrologist Dr. Manik Kataruaka, MD, DM (Nephrology)
to spread awareness related to kidney and its diseases.
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SERVING
NOT-FOR-PROFITS

While our inhouse websites are our primary benchmarks, we also work for not-for-profit
organisations without any service fee if the causes match with our ethics and agenda.
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REASONS YOU WILL LOVE KOLKATA
o THE CITY WITH A HEART %
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M) Each heart beat makes it Unique B

A Perfect Destination for
SKAL WORLD CONGRESS 2024

1954

Foundation

Skal International Kolkata
was founded on April 21,

One country One Vote. 194
Justa click away.

For the last couple of years, Skal International Kolkata 127 team is
giving its best efforts towards making a voice that cannot be unheard
of. Due to some sincere efforts by the team members, the presence is
being felt in the national and international arena. Now the national
and interational tourism players want to come to Kolkata and work
with the city players as the true potentials of Kolkata and Bengal at
large as a travel market hotspot have been discovered by them. Skl
International Kolkata 127 intends to intensify its effarts with more
inclusive partner activities in the coming days to restore its overall
business growth

312
Members

Skl International Kolkata
currently has 312 active
members

Young Skal

Skal International Kolkata
currently has 177 Young Skal
members
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INDEPENDENT TRAVEL MEDIA

EDITORIAL ETHICS & ADVOCACY AGENDAS

Being a media organisation, The Asian Footprints is our
flagship travel media platform. We don’t seek advertisement
THE ASIAN FOOTPRINTS fc?r this an.d do not encc?urage.pald editorial cqntent. We do
- direct business for and in the interest of the client and do not
seek any glorified publicity from the same.

nfp

www.theasianfootprints.com

{Y @ heasianfootprints.com +

1. Promoting net zero or low carbon footprints

2. Advocating zero food waste

3. Encouraging slow travel

4. Grooming agents & operators to become who are the
best influencers

5. Highlighting gender equality

6. Saying NO to plastic

7. Encouraging drinking RO water

8. Reducing electricity waste

9. Speaking for climate action

10.Highlighting animal rights in tourism

11. Countering fake news in tourism

12. Promoting friendship in the tourism industry

13. Promoting business ethics in tourism (fair share
model)

14. Promoting community-based tourism

15. Countering paid false publicity

16. Countering travel media exploitation in the name of
free coverage

17. Becoming inclusive with genuine content creators
with due credit

18. Speaking for lesser-known destinations

19. Encouraging people to enjoy travel

20. Leading by example
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" LEADERSHIP

The Founding Editor of The Asian Footprints, a new age-travel media platform and
Founder of Whitehat Media, a global digital media organisation, June is a leading
travel journalist and industry influencer of Asia with 25+ years of diverse media
experience. She has worked with over 75 countries in tourism promotion,
contributing to their marketing and publicity campaigns and helping shape their
media communications. A trailblazing career working in top media organizations
spanning mainline television, exhibitions, conferences, print media, and digital
platforms has positioned her as a unique and trustworthy strategist in the
international travel and tourism industry. June did her bachelor's in Political
Science from Presidency College (now University), Kolkata (India) and is a post-
graduate in Film Studies from Jadavpur University, Kolkata (India). With a CNN
Journalism Fellowship under her belt, June is also an external examiner for
Journalism, Mass Communication & Videography at St. Xavier’s University, Kolkata
(India). With a deep understanding of the Asian market, especially South Asia, JUNE MUKHERJEE
speaking multiple regional languages June is considered an ‘Asian Journalist &

Industry Influencer’ with solid industry networks in the Indian subcontinent. FOUNDER

She is a core member of various global tourism advocacy associations and organisations. June was invited to become
a Member of the Global Committee of Media Advocacy & Public Relations of Skal International and she is continuing
in the position from 2022. In 2023, she has received Award of Excellence for her relentless contribution in the global
tourism promotion and active role in the growth of her own home turf. June was invited to become a Member of
the Tourism Committee of the historic Bengal Chamber of Commerce & Industries (BCC&lI), the leading commerce
and industry body of India to spearhead all its tourism projects in line with Government of Bengal’s tourism policies
and greater UN SDGs. June is also the Founding Member of BBIN Tourism Forum, the only South Asian Tourism
Forum consisting tourism leaders and stakeholders of India, Bangladesh, Nepal & Bhutan to promote cross border
tourism and promote regional tourism with sustainability and responsibility. A strong advocate of freedom of speech
and equal opportunity, June roots for tourism SDGs, sustainable tourism, slow travel, responsible travel media and
dignity of media. She has initiated a global campaign #SlowIsTheNewSpeed

Priyam is a dynamic multitasker and experiments with his talent and skills to
build a pool of diverse experiences that he can always make good use of going
forward. Starting a career in a television channel as a newsman, he went on to
work in documentaries, travel shows, health shows and feature films, to working
in production houses at the helm. After working in media for over 15 years, he
changed his track deciding to work in healthcare starting with a hospital and
quickly reached a leadership role of CEO for his excellent crisis management
capacity. During the entire span of Covid-19 pandemic, he led his hospital from
the frontline. A graduate in Information Technology from Viswa Bharati, he
quickly enrolled himself to complete a Masters in Hospital Administration for a
better understanding of healthcare management and now is a guest lecturer at
PRIYAM BISWAS j(he institute_where he stu_died. Always updated with the latest te,chnology and
its best use in the professional workspace, Many of our company’s work come
DIRECTOR from new sources seeing his creative work on the public platforms. Priyam
believes in simple principles of quality of life, smile and happiness for all.
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WHAT THEY SAY

ARZAN KHAMBATTA
GLOBAL HEAD - TOURISM SERVICES
VFS Global

| have known June for nearly a decade now. She is an excellent media
professional, very professional, and great at her job. She has always been
the most cooperative and supportive in any of the initiatives we had
undertaken. It has always been a pleasure working with June.

CARL VAZ
PRESIDENT
Skal International India

June is a credit to our travel and tourism industry. Her wealth of experience
in journalism is matched with strong in-depth knowledge of international &
sustainable tourism. She is an industry influencer whose opinion | do value.

RIAZ MUNSHI

PRESIDENT
OTOAI (Outbound Tour Operators Association of India)

June is one of the most dedicated journalists and media professionals in
the travel and tourism industry. Her passion for travel and extensive
knowledge reflects in her well-crafted articles. She is also someone who
never shies away from raising and supporting the industry’s concerns and
sharing her valuable insights as a travel analyst and industry influencer.

JYOTI MAYAL
PRESIDENT
TAAI (Travel Agents Association of India)

| have known June for many years in her various professional roles and
seen her deep involvement in the overall tourism industry affairs. As a
leading travel journalist of our industry, June adds value to any travel and
tourism-related matter she gets involved in and acts as an industry
influencer towards sustainable tourism development.
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WHAT THEY SAY

PARANJOY GUHA THAKURTA
JOURNALIST, AUTHOR, DOCUMENTARY FILMMAKER

| have known both June and Priyam for several years and professionally
interacted with them. | worked with June when she was a producer of live
programmes for the television news channel leading the production team. |
experienced first-hand her multitasking skills as a producer of live news
and current affairs programmes; and her dexterity in leading a group of
individuals with diverse backgrounds and expertise. Subsequently, | worked
with Priyam while making a documentary film on international affairs. |
learnt about his excellent multi-faceted capabilities as he not only led the
documentary production team as the executive director but also edited the
film himself. | also participated in various panel discussions on the
television news channel produced by June and anchored by Priyam.

MOHAMMAD IQBAL MAHMOOD

PRESIDENT
BOTOA (Bangladesh Outbound Tour Operators Association)

June Mukherjee, the celebrated Bengali journalist has been working in the
global tourism industry promoting our country Bangladesh relentlessly for
the last 20 years. As a Bengali she has an added advantage of
understanding our country, our culture, our sentiments and our
aspirations. She is extremely well connected to the Bangladesh tourism
industry at large and works with us very deeply round the year.

CHOWDHURY HASANUZZAMAN RONY

CONVENOR
BOTOF (Bangladesh Outbound Tour Operators Forum)

June Mukherjee is a fantastic tourism-friendly and Bangladesh-loving
personality. She always keeps us updated, helps our operators to set tour
plans for our outbound passengers with her knowledge. It’s really a
pleasure working with a media person like her. We wish her all the best for
her future endeavours and hope it will be more fruitful & stronger business
bonding between her organisation and us.

Copyright @ WHITEHAT MEDIA PRIVATE LIMITED

PNO 26, MOTILAL NEHRU ROAD, 1%t FLOOR | KOLKATA 700029 | INDIA
www.whitehatmedia.net




i

WHAT THEY SAY

SUMAN PANDEY
SECRETARY GENERAL / TREASURER, PATA (Pacific Asia Travel Association)

Many years back | invited June to visit Nepal for the first time and since
then she became an integral part of Nepal travel trade industry making
many friends among us. As a thorough journalist she has always been very
closely connected to Nepal tourism's updates and developments and gave
her valuable industry inputs for the betterment of the tourism industry at
large. Her knowledge on tourism promotion of various countries is very
deep and unique and it is always a pleasure to connect with her.

SURESH SINGH BUDAL

CEO, Nepal Chapter, PATA (Pacific Asia Travel Association)

| have known June for many years promoting Nepal Tourism not only as a
journalist but also as an insider of the tourism industry person and taking
up contemporary issues, especially on cross-border tourism in South Asia.
She has always been in touch with our issues and has been supportive of
promoting the agendas and initiatives pertaining to sustainable tourism
development in the region.

SKALLEAGUES' STORIES

Skélleague of the Month

This month we highlight June Mukherjee, member of Skal International
Kolkata (India). Let's find out more about her!

"June has worked with over 75
countries in tourism promotion,
contributing to their marketing and
publicity campaigns and helping
shape their media communications.

A trailblazing career working in top
media organizations spanning
mainline television, travel exhibition,
conference, print media, and digital
platforms has positioned her as a
unique and trustworthy strategist in
the international travel and tourism
industry.."

Read more
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