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WHITEHAT MEDIA (WHM) is a new age broadcast company primarily focussed on tourism 
and healthcare and intends to help service providers in client mining and expand their 
footprints. With a dynamic leadership specialised in healthcare, tourism, print and 
electronic media production, digital and social media expertise and last but not the least 
business management, the mission of WHM is to become a decisive force and game-
changer in the strategic media promotion landscape.

For every unique project, the action plan generates from a clean whiteboard meant to 
design a brand-new idea for creating a signature output. The sole objective of WHM for 
every project is to strategise a plan that is out-of-the-box yet hits the bull’s eye.

Beyond tourism, thanks to our in-house industry expert with deep-stick knowledge in 
healthcare industry, and related media activity experience, the target audience is 
understood well by us. Our management team has not only produced over 1,000+ 
episodes of travel, medical and wellness related television programmes, but has also 
conducted international level medical webinars involving global hospitals and top 
doctors. In continuation, we have WHO-certified Covid-19 public health management 
specialist who is also certified by the Quality Council of India on safety & hygiene. The 
healthcare specilist in the management team who is also the recipient of full credits at 
the Harvard Medical School on Covid-19 online live courses has first hand experience of 
running the hospital day-to-day affairs with utmost critical problems and dealing with 
doctors, patients, hospital staffs and all sorts of possible medical and its related 
problems. 



The contents of the world are not just there for the knowing but have to be grasped with 
suitable mental machinery. Whitehat Media assists brands in reputation management with 
growth-driven performance, innovation, creativity and kickass technology using the right 
machinery. Our experienced team has handled domestic and international clients with 
equal finesse.

KEYWORDS : Social media marketing; Content marketing; Search engine marketing; Social 
media contests

Businesses of every shape and size can achieve powerful benefits through effective use of 
digital marketing methods. The cost of digital marketing can be tailored to each specific 
business, stripping many barriers from the entry of traditional methods. With so many 
benefits available for just about any budget, it makes sense to partner with us and see the 
change in your business.

KEYWORDS: Logo design, Social media posts; Newsletters; Emailers; Books;
Magazines; Brochures; Letterheads; Business Cards; Websites; Banners; Posters; Live 
posters; GIFs; Presentations; Style manual et. al.

Thomas John Watson Jr. was an American businessman, political figure, Army Air Forces 
pilot, and philanthropist, 2nd company president of IBM, the 16th United States 
Ambassador to the Soviet Union. He received the Presidential Medal of Freedom by 
Lyndon B. Johnson in 1964. Fortune called him "the greatest capitalist in history" and Time 
listed him as one of the "100 most influential people of the 20th century". 

We didn't, but he said: 

"Good design is good business." 

We only follow the principle for our clients.
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KEYWORDS: Articles; Social media text; Press Release; Website content; Blog; Catchline; 
Nomenclature 

Put yourself in a receptive frame of mind [a bottle of Scotch helps] and draw or write 
something without consciously thinking. That’s much more difficult than it seems. The hope 
is that the resulting scrawl or wordage produces an unpredictable image to develop into 
something new and original (Alan Fletcher). But does Automatism work? We all know what 
light is; but it is not easy to tell what light is (Dr. Johnson). Words are so irrevocably stamped 
into our psyche, they mislead us into thinking that what they are and what they symbolise, 
are one and the same. We know the word dog doesn’t bite, but can be momentarily baffled 
when asked where our lap went when we stand up, or our fist when we open our hand. 
Words are labels attached to ideas. Writing is the geometry of the soul (Plato). And as Don 
Marquis suggested, an idea is not responsible for people who believe in it. 

So bring on your ideas, and we will put them into words that exactly mean what you choose 
it to mean… neither more nor less.

KEYWORDS: Voice-over; Original score; Radio; Jingle; Narration; Background score; Vocals; 
Arrangement

It is almost impossible to define music. However, most describe it as significant 
arrangement of sounds. Sound travels slower through air than by water. But it travels faster 
through music to the hearts of the listeners. Audio plays a vital role to enhance the 
experience of any visual. It places you right at the center of the action. Or, it may throw you 
out of the game. The thin line is between applying the right frequency to the right occasion. 
Funny, we have a music room in our office with more than 25 instruments from around
the world including a grand piano.

KEYWORDS: Video post; Documentary; Film; Edit; DI; Colour; Corporate Film; 
Advertisement; DIY video; Training video; Medical video; Interview; Television

Our objective is to bring your vision into the frames and give form to your ideas which 
you can showcase to everyone. After all, what we see is what we believe.
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In 2022, we did a power influencer fam trip campaign 
for Amazing Thailand with a twist and it was a huge 
success in terms of quantity as well as quality. The first 
credit goes to the creation of the itinerary that 
justified the campaign for the award-winning content 
creators. The participating winners are skilled and truly 
active with their established blog audiences, excellent 
visibility through their Facebook, Instagram, Twitter 
and YouTube handles, and were led by a journalist 
with a strong influence on the travel industry of South 
Asia at large. The first look of Amazing New Chapters 
through the lens of these powerful influencers not 
only created a super buzz among the followers but 
also among many other tourism boards that this is 
how it should be done.  

During the lockdown period, these top 
content creators came out as winners of two wider 
contests - #ThrowBackThailand2020 and 
#BlogYourThailand2021. But the magic begins here, 
how a winners' free trip could be turned into another 
successful campaign just with the right strategy and 
motivated leadership. 

The awareness number much above and beyond the 
set target and objective, proves the point. The 
numbers on official handles alone fulfilled the target 
and especially the huge engagement number was 
more than double of the target set for this project. We 
didn’t want to put any pressure on numbers on the 
travelling influencers as this was a trip won by them 
after an already given performance, however, they 
showed outstanding results. There was a clear 
understanding from our side that it was our 
responsibility to advise and assist Amazing Thailand 
about the best content producers from a very neutral 
perspective. Hence the total reach and engagement 
numbers have given a blockbuster performance in 
terms of numbers. A special video was made out of 
this trip.
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PERFORMANCE

Overall Reach 49,92,554

Overall Engagement 2,98,231

Only Amazing Thailand Reach 5,66,220

Only Amazing Thailand Engagement 58,202

Reach 2,95,035

Engagement 5,511

FACTSHEET

Campaign 
Name

#AmazingNewChapters

Format Social media activity based on 
bloggers fam trip

Activity 
Platforms

Official Facebook, Instagram 
and Twitter page; all media 
platforms of the participating 
bloggers including the main 
blogs and social media and all 
PR coverage

Overall 
Awareness  
Target 

500,000 combined
- All social media handles 
- All blogs / vlogs 
- PR coverage visibility)

Overall 
Engagement 
Target

25,000 combined
- All social media handles 
- All blogs / vlogs 

Press Release 1 (Closing)
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In 2021, we did a pure and hardcore blogging 
contest. The idea was to filter top-quality travel 
writers in India and see in this digital age of short 
funny videos and reels, how their serious 
writings on travel work, among their audiences. 
It was a surprising experience to find 300+ Indian 
bloggers submitting their running blogs and full-
fledged new articles. There was a clear 
announcement that no old content will be 
accepted and the authors will have to express 
the current post-pandemic travel in a futuristic 
way and the results came out in a fantastic way. 
The assessment team had to go over and over 
again to pick the finalists and the winners based 
on quality. 

Only those who have independent blogs were moved to the next level for consideration. Only official 
handles completed the total awareness much beyond the target. The contents of the contest reached a 
huge number of people across India, South Asia and beyond as almost all the top bloggers have 
longstanding independent websites of their own with very good traffic clubbed with their social media 
reach spread across the world. It was also very surprising to find out that majority of the serious and 
leading bloggers in the travel community put in their heart and soul to write travel pieces, especially 
long-format articles. This contest, as rightly captioned was an ultimate challenge to bloggers to come 
forward and participate in a challenge to show all tourism boards what they can do with their digital 
influence. The shortlist also gives us the very best of the top cut who should be considered for any 
influencing activity in the future as their merits have been tested. Not only their content skill is seen and 
verified, but their organic engagements were also noticed and analysed to understand who is stronger 
for which purpose and how each one can help in real-time in the future. The greatest advantage of any 
such campaign is the indirect leverage that a tourism board gets through these bloggers who build a 
beautiful and positive image of the destination with lots of first-hand information which are very 
dynamic to the B2C audience.  
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Total Registrations: 310
Total Awareness: +50,00,000
Total Visible Reach: 32,80,690
Minimum Estimated Top-100 Blog 
Website Traffic: +10,00,000
Total Visible Engagement: 18,847

ACTIVITY NAME #BLOGYOURTHAILAND

THE ULTIMATE CHALLENGE

THEME Rediscover | Relax | Rejuvenate 

Revive | Rejoice | Reboot

GEOGRAPHY PAN INDIA

TARGET 100 REGISTRATIONS

AWARENESS TARGET 25,00,000

ENGAGEMENTTARGET 15,000 – 20,000
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When the lockdown started in 2020, after the immediate jolt, the Tourism Authority of Thailand 
decided to keep the Indian bloggers and influencers engaged and launched a #ThrowBackThailand 
contest allowing them to exhibit their talent with a short video published on their social media handles. 
The objective was to make creative video content from their past trips to Thailand and gather 
maximum interactions and engagements. The cool competition cheered up the mood and brought a lot 
of positivity with 150+ video entries. The grand winners were given great prizes along with a promise 
to travel to Thailand when the borders will open. All the winners have travelled already as per the 
promise.
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Total Awareness: 
24,000,000+

Total Reach: 23,887,91
Total Participants: 157

Since this contest was a video contest, other than 
professional and amateur vloggers, many bloggers 
creatively made clean videos with images and music to 
participate in the contest. 

For every such campaign, a detailed action plan, 
specially designed  creatives, running the campaign in 
real time, social media management and submission of 
a thorough report with statistics and screenshots 
complete the project.  
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Much before Kolkata’s Durga Puja got the UNESCO tag, we started working with a few tourism boards 
who understood the magnanimous nature of its B2C captivity. In 2019, just before the pandemic, 
Bangladesh Tourism Board did a 5-day long (phygital) physical and digital campaign during Durga Puja at 
the biggest public area of Kolkata. The campaign was supervised under the Deputy High Commission of 
Bangladesh in Kolkata and the Deputy High Commissioner himself was present to see the unbelievable 
crowd at the Bangladesh selfie booth inside the biggest Durga Puja pandal (structure) of Kolkata – 
Deshapriya Park which received 30,000,00 (3 million) people in 5 days. Facebook live broadcast, quiz, 
prizes, live interaction with the audience all ran for 24x7 - as the night grew, the crowd grew thicker. 
After the pandemic, many tourism boards have asked for similar brand collaboration activities for 2023 
Durga Puja.
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Since then, we have been building a 360-degree network with the B2B and B2C audience through 
round-the-year activities, social media engagements, WhatsApp group communications, regular 
webinars, roadshows, hotel and new tourism product information, virtual fairs, specialist 
programmes, cultural and festive wishes - all keeping their main emotion Bengali language at the 
helm. We create everything for TAT in Bengali and communicate with them in real time. The affluent 
Bangladeshi market is showing excellent results since digital communication started. With a steady 
annual objective, the social media is organically growing and giving excellent ROI with the correct 
impact. Noticing the activity, other countries have contacted for the similar project, but we will do 
something different and unique for them as our company believes in New Or Nothing. 

During the 
pandemic, 
Thailand decided 
to open digital 
communication 
channels to its 
another important 
market in 
Bangladesh and 
gave us the 
responsibility to 
create the entire 
strategy from 
scratch.
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We also moderate the sessions 
in a bi-lingual way switching and 
bridging English and Bengali. In 
English only webinars, we co-
moderate, manage and run the 
webinars from announcement 
through registration to report, 
and live interact with the 
audience.
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We have been exclusively assigned to reproduce the main official campaign videos of Tourism 
Authority of Thailand in Bengali language for the large Bengali speaking audience worldwide. 
After the reproduction, the video goes to TAT headquarter for approval and then gets circulated. 
The videos are used widely for social media promotions and by the B2B agents having Bengali 
clients and while addressing the Bengali speaking audience during the webinars and roadshows. 
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We customise websites and build those where we can contribute significantly. 
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We customise websites and build those where we can contribute significantly. 
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We customise websites and build those where we can contribute significantly. 
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We customise websites and build those where we can contribute significantly. 
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With our inhouse expertise on healthcare other than tourism, we build state-of-the-art 
websites and maintain them on behalf of the clients. 
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While our inhouse websites are our primary benchmarks, we also work for not-for-profit 
organisations without any service fee if the causes match with our ethics and agenda. 
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www.theasianfootprints.com

1. Promoting net zero or low carbon footprints
2. Advocating zero food waste
3. Encouraging slow travel
4. Grooming agents & operators to become who are the 
best influencers
5. Highlighting gender equality
6. Saying NO to plastic
7. Encouraging drinking RO water
8. Reducing electricity waste
9. Speaking for climate action
10.Highlighting animal rights in tourism
11. Countering fake news in tourism
12. Promoting friendship in the tourism industry
13. Promoting business ethics in tourism (fair share 
model)
14. Promoting community-based tourism
15. Countering paid false publicity
16. Countering travel media exploitation in the name of 
free coverage
17. Becoming inclusive with genuine content creators 
with due credit
18. Speaking for lesser-known destinations
19. Encouraging people to enjoy travel
20. Leading by example

Exclusive media collaboration with editorially 
approved brands on request are allowed on the 
platform in the form of direct advertisement.

Being a media organisation, The Asian Footprints is our 
flagship travel media platform. We don’t seek advertisement 
for this and do not encourage paid editorial content. We do 
direct business for and in the interest of the client and do not 
seek any glorified publicity from the same. 
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JUNE MUKHERJEE
FOUNDER

The Founding Editor of The Asian Footprints, a new age-travel media platform and 
Founder of Whitehat Media, a global digital media organisation, June is a leading 
travel journalist and industry influencer of Asia with 25+ years of diverse media 
experience. She has worked with over 75 countries in tourism promotion, 
contributing to their marketing and publicity campaigns and helping shape their 
media communications. A trailblazing career working in top media organizations 
spanning mainline television, exhibitions, conferences, print media, and digital 
platforms has positioned her as a unique and trustworthy strategist in the 
international travel and tourism industry. June did her bachelor's in Political 
Science from Presidency College (now University), Kolkata (India) and is a post-
graduate in Film Studies from Jadavpur University, Kolkata (India). With a CNN 
Journalism Fellowship under her belt, June is also an external examiner for 
Journalism, Mass Communication & Videography at St. Xavier’s University, Kolkata 
(India). With a deep understanding of the Asian market, especially South Asia, 
speaking multiple regional languages June is considered an ‘Asian Journalist & 
Industry Influencer’ with solid industry networks in the Indian subcontinent.

Priyam is a dynamic multitasker and experiments with his talent and skills to 
build a pool of diverse experiences that he can always make good use of going 
forward. Starting a career in a television channel as a newsman, he went on to 
work in documentaries, travel shows, health shows and feature films, to working 
in  production houses at the helm. After working in media for over 15 years, he 
changed his track deciding to work in healthcare starting with a hospital and 
quickly reached a leadership role of CEO for his excellent crisis management 
capacity. During the entire span of Covid-19 pandemic, he led his hospital from 
the frontline. A graduate in Information Technology from Viswa Bharati, he 
quickly enrolled himself to complete a Masters in Hospital Administration for a 
better understanding of healthcare management and now is a guest lecturer at 
the institute where he studied. Always updated with the latest technology and 
its best use in the professional workspace, Many of our company’s work come 
from new sources seeing his creative work on the public platforms. Priyam 
believes in simple principles of quality of life, smile and happiness for all.

She is a core member of various global tourism advocacy associations and organisations. June was invited to become 
a Member of the Global Committee of Media Advocacy & Public Relations of Skal International and she is continuing 
in the position from 2022. In 2023, she has received Award of Excellence for her relentless contribution in the global 
tourism promotion and active role in the growth of her own home turf. June was invited to become a Member of 
the Tourism Committee of the historic Bengal Chamber of Commerce & Industries (BCC&I), the leading commerce 
and industry body of India to spearhead all its tourism projects in line with Government of Bengal’s tourism policies 
and greater UN SDGs. June is also the Founding Member of BBIN Tourism Forum, the only South Asian Tourism 
Forum consisting tourism leaders and stakeholders of India, Bangladesh, Nepal & Bhutan to promote cross border 
tourism and promote regional tourism with sustainability and responsibility. A strong advocate of freedom of speech 
and equal opportunity, June roots for tourism SDGs, sustainable tourism, slow travel, responsible travel media and 
dignity of media. She has initiated a global campaign #SlowIsTheNewSpeed

PRIYAM BISWAS
DIRECTOR
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GLOBAL HEAD - TOURISM SERVICES
VFS Global

I have known June for nearly a decade now. She is an excellent media 
professional, very professional, and great at her job. She has always been 
the most cooperative and supportive in any of the initiatives we had 
undertaken. It has always been a pleasure working with June.

PRESIDENT
Skal International India

June is a credit to our travel and tourism industry. Her wealth of experience 
in journalism is matched with strong in-depth knowledge of international & 
sustainable tourism. She is an industry influencer whose opinion I do value.

PRESIDENT
OTOAI (Outbound Tour Operators Association of India)

June is one of the most dedicated journalists and media professionals in 
the travel and tourism industry. Her passion for travel and extensive 
knowledge reflects in her well-crafted articles. She is also someone who 
never shies away from raising and supporting the industry’s concerns and 
sharing her valuable insights as a travel analyst and industry influencer.

PRESIDENT
TAAI (Travel Agents Association of India)

I have known June for many years in her various professional roles and 
seen her deep involvement in the overall tourism industry affairs. As a 
leading travel journalist of our industry, June adds value to any travel and 
tourism-related matter she gets involved in and acts as an industry 
influencer towards sustainable tourism development.
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JOURNALIST, AUTHOR, DOCUMENTARY FILMMAKER

I have known both June and Priyam for several years and professionally 
interacted with them. I worked with June when she was a producer of live 
programmes for the television news channel leading the production team. I 
experienced first-hand her multitasking skills as a producer of live news 
and current affairs programmes; and her dexterity in leading a group of 
individuals with diverse backgrounds and expertise. Subsequently, I worked 
with Priyam while making a documentary film on international affairs. I 
learnt about his excellent multi-faceted capabilities as he not only led the 
documentary production team as the executive director but also edited the 
film himself. I also participated in various panel discussions on the 
television news channel produced by June and anchored by Priyam.

PRESIDENT
BOTOA (Bangladesh Outbound Tour Operators Association)

June Mukherjee, the celebrated Bengali journalist has been working in the 
global tourism industry promoting our country Bangladesh relentlessly for 
the last 20 years. As a Bengali she has an added advantage of 
understanding our country, our culture, our sentiments and our 
aspirations. She is extremely well connected to the Bangladesh tourism 
industry at large and works with us very deeply round the year.

CONVENOR
BOTOF (Bangladesh Outbound Tour Operators Forum)

June Mukherjee is a fantastic tourism-friendly and Bangladesh-loving 
personality. She always keeps us updated, helps our operators to set tour 
plans for our outbound passengers with her knowledge. It’s really a 
pleasure working with a media person like her. We wish her all the best for 
her future endeavours and hope it will be more fruitful & stronger business 
bonding between her organisation and us.
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SECRETARY GENERAL / TREASURER, PATA (Pacific Asia Travel Association)

Many years back I invited June to visit Nepal for the first time and since 
then she became an integral part of Nepal travel trade industry making 
many friends among us.  As a thorough journalist she has always been very 
closely connected to Nepal tourism's updates and developments and gave 
her valuable industry inputs for the betterment of the tourism industry at 
large. Her knowledge on tourism promotion of various countries is very 
deep and unique and it is always a pleasure to connect with her.

CEO, Nepal Chapter, PATA (Pacific Asia Travel Association)

I have known June for many years promoting Nepal Tourism not only as a 
journalist but also as an insider of the tourism industry person and taking 
up contemporary issues, especially on cross-border tourism in South Asia. 
She has always been in touch with our issues and has been supportive of 
promoting the agendas and initiatives pertaining to sustainable tourism 
development in the region.
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